
Tips, Insights & Tactics
7 Tips to Build a Better Website

Customers visit your website for useful, timely content. How quickly it reflects 
your new company branding, internal initiatives to capture more customer 
information or the new CMO’s desire to do a refresh, aren’t necessarily important to 
customers. They simply want easy access to the information they’re looking for. 

1. Plan for Success
Don’t expect to optimize your web presence overnight. It’s an ongoing, 
evolving process. A massive rework of your existing website may not 
provide the best cost/benefit return. Instead, establish strategic goals for 
your web presence and tactical plans to support your goals. The return on 
incremental improvements will likely be immediate and more cost-effective.

Maximum Impact Areas

•	 Homepage

•	 Steady flow of meaningful, fresh, engaging content

•	 Compelling offers

•	 Short and simple offer landing pages

•	 Continuous test and measurement

2. Value Substance Over Style
Always think about the design, function and content of your company’s 
website, from your customers’ perspective. The primary goal of each 
update should be to improve performance. A beautiful design, although 
intriguing and aesthetically pleasing, is secondary to a functional, high-
traffic, lead-generating website.

3. Get Found
Most website traffic comes from search engine results. Search Engine 
Optimization (SEO) improves the rank of your site and individual page(s) 
in search results, which improves your traffic. As you create content for 
your site, work with your developer and/or an SEO expert to maximize 
results—and the ability to track them.



Note: Statistics cited in this tip sheet are based on HubSpot research conducted in 2010 and 2011. See hubspot.com for details.
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Website Benchmark Metrics

 Total number of pages

 Which pages are most popular?

 Total number of inbound links

 Inbound link sources

 Which pages have inbound links?

  Which keywords provide good search 
results?

  Which keywords should provide good  
search results? 

4. Make First Impressions Count
Your homepage is the face of the services or 
products you offer. Make sure you carefully 
place the essentials your visitors want to find 
or discover on your homepage. If you offer 25 
services, divide them into four key categories 
so they’re easier to grasp at a glance. Include 
contact information and links to your blog (if 
applicable) and all your social networking pages.

5. Engage Your Customers  
and Prospects
The web offers more opportunities to engage 
with your customers than any other venue. 
Make the most of it. Engage your customers 
with a steady flow of meaningful, fresh, 
compelling content to build relationships, 
loyalty, preference and revenue.

The Content Difference

•	 Blogs increase website visits up to 55%

•	 Continuous, new content increases the 
number of pages search engines index

•	 Companies that blog have twice as many 
Twitter follows than those that don’t

•	 Companies that blog have 97% more 
inbound links than those that don’t

6. Offer Your Expertise
An offer landing page is where the magic 
happens. It’s the gateway to your offer—a 
sweepstakes entry or a free white paper, for 
example—and the place where you capture 
sales leads from visitors interested in your 
expertise and content.

Design Your Landing Page for Success

•	 Remove standard site navigation from your 
landing page

•	 Keep your offer short and simple

•	 Place the entry form “above the fold”

•	 Shorter form usually = better response

•	 A/B test to maximize response

7. Improve, Test and Repeat
Online marketing provides unique opportunities 
to test and measure results to drive continuous 
improvement. Monitor and track response rates, 
traffic volume and patterns, as well as search 
engine results rankings. Use these metrics to 
improve the ROI on your website and promotions. 

A Few Key Metrics

•	 Number of visitors

•	 Source of visitors

•	 Visitor/Lead ratio

•	 Offer/Conversion ratio

Browser-Based Print Tools
Xerox CentreWare® Web is a free 
browser-based tool that helps you 
manage your printers and multifunction 
printers, regardless of manufacturer. 

Increase Productivity

•	 Manage and report on all of the 
networked printers and multifunction 
devices across the entire enterprise—
regardless of manufacturer.

•	 Centralize printer setup and enable 
printer administrators to install, 
configure, and view the settings for 
all network protocols, simplifying the 
task of integrating devices.

•	 Generate consistent information 
from databases and systems that’s 
comprehensive, accurate, and easy to 
understand.

Reduce Costs

•	 Track printer use and utilization levels 
to optimize printing and placement.

•	 Reduce service calls and increase 
the efficiency of output fleet 
management.

Ensure Security by centrally managing 
security-critical device settings.

xerox.com/centrewareweb

Visit us on the web or ask your 
local Xerox provider about our 
comprehensive line of printers  
and multifunction printers.  
xerox.com/office

HubSpot all-in-one marketing software helps more than 6,000 
companies in 45 countries attract leads and convert them into 
customers. A pioneer in inbound marketing, HubSpot aims to help its 
customers make marketing that people actually love. 

hubspot.com
1-888-482-7768

Xerox® ColorQube® 8700 
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